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EDUCATION           
 
PhD in Sport & Entertainment Management                May 2019 
University of South Carolina, Columbia, SC  
MS in Kinesiology               2013 
University of Texas at Austin 
BA in Psychology             2012 
Northwestern University, Evanston, IL 
 
 
TEACHING EXPERIENCE         
 
Assistant Clinical Professor, Arizona State University    2021-present 

• Applied Marketing Management & Leadership (MKT 302) 
• Marketing Research (MKT 352) 
• Essentials of Marketing – Online (MKT 390) 
• Essentials of Selling – Online (MKT 391) 
• Fan Behavior and Sports Marketing (MKT 421) 

o Partnered with the Arizona Golf Association for a consumer behavior research 
project for students 

• Sports Revenue Generation (MKT 441) 
o Partnered with the Phoenix Raceway for students to sell NASCAR inventory 

• Statistics for Business – Online (WPC 501) 
• Fundamentals of Marketing Management (MKT 501) 
• Marketing Management – Online (MKT 502) 

 
Instructor, Grand Canyon University, North Park University, Carthage College     2021 
 
Assistant Professor, Aurora University           2019-2020 

• Sports in Society (PED 2210) 
• Coaching Principles and Techniques (PED 2300) 
• Sports Statistics (PED2340) 

o Consulted with my industry connections at the Chicago Bulls and STATS to 
create the projects and content for this new course. 

• Sport Management (PED 3040) 
• Sport Sales (PED 3810) 

o Continued to utilize my working relationship with the Chicago Bulls to improve 
on the final sales project for this class. 

• Facilities and Special Events (PED 4370) 
  

Adjunct Instructor, Northern Illinois University                2017-2019 
• Perspectives in US Sport – Online and Traditional (LESM 152) 
• Sport: Culture and Society (KNPE 111) 
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• Sport Facilities & Event Management (LESM 360; LESM 560) 
• Sport Ticket Sales (LESM 551) 

o Built a relationship with the Chicago Bulls that allowed me to create a final 
project involving experience selling Chicago Bulls live inventory. 

 
Instructor, University of South Carolina           2016-2018 

• Sport & Entertainment in American Life – Online (SPTE 110-J10) 
• Sport & Entertainment in Popular Culture – Online (SPTE 410-J10) 
• Sales in Sport & Entertainment Business – Sponsorship Sales (SPTE 450-001)   
• Sales in Sport & Entertainment Business – Ticket Sales (SPTE 450-002)  

o Instructor on record for one section (15 students) of Ticket Sales 
o Built a relationship with the Columbia Fireflies baseball team (Single A New 

York Mets affiliate) that allowed students to gain invaluable sales calling 
experience as student ticket sales representatives 
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PROFESSIONAL ASSOCIATIONS       
 
Member of North American Society of Sport Management (NASSM) 
Member of Sport Marketing Association (SMA) 


